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Esteemed Shareholders, Members of the Supervisory Board, and
Guests,

A very warm welcome to Continental's Annual Shareholders' Meeting
here in Hanover!
On behalf of the board as well as the employees of your company, I am
delighted to bid you a very warm welcome. I am very pleased to see you
here today. We thank you for your interest in development of our
business.
Before we begin, I have two brief questions for you:
a) Who among you gets good advice while at the wheel from
others riding along in the vehicle?
Let me see a show of hands, please!
Well, I see, a lot of you have your own personal driver
assistance system on board.
b) Passengers who pay attention can be very helpful. But not all
of them are reliable all the time. For the sake of safety, who
among you would, therefore, like to have an automatic
emergency braking system prevent your car from rear-ending
the vehicle up ahead?

Well, thank you for that show of hands.
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Plenty of people feel the same way as you: They experience driving as
hard work, often even as stressful. Many feel that even riding along is
stressful. Even so: In the past year, our commuters throughout the world
themselves spent an average of 50 minutes a day in their vehicles. And
the trend is continuing upward.
Studies indicate that cars are becoming an important living space for
more and more people. “Living space” means the car should not restrict
you. You should be able to make a telephone call from your car just as if
you were in your office. You should feel as comfortable as if you were in
your own living room. Kids In the car should be able to enjoy playing with
their computers more or less as if they were in their own rooms at home.
For all that we can see: The car must be able to do more than simply
drive.
 Should it provide more safety?
Absolutely!
 Use less fuel and emit less carbon dioxide?
Most definitely!
 Have an Internet connection?
Of course!
 Be less expensive – not just here in Europe, but everywhere in the
world?
Exactly! The car must remain affordable.
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Who offers millions of tested and applied solutions for all these
requirements nowadays?
I'm sure you have a good idea who does: your Continental!
In three out of four vehicles, our solutions are helping millions of people
around the world get to their destination safely, comfortably, cleanly and
affordably.
Every day, 173,000 Continental employees are going full speed to come
ever closer to achieving the following four goals:
a) No more car accidents.
b) Minimal fuel consumption.
c) Vehicles that can communicate with other vehicles, traffic lights,
parking ramps and mobility service providers.
d) Cars for large and small wallets alike.
Am I talking about some kind of utopia here? Not at all!
For we know exactly what carmakers will be working on in the coming
decade. Working with them and for them, we are currently preparing
those functions that will be installed in tomorrow’s cars.
Our three Automotive divisions, in particular, are a case in point: The five
fastest growing product classes make up around half of the solutions
they offer. Let me give you a couple of good examples:
a) In the emerging countries, more and more people want to drive a
car. We offer them reasonably priced systems for more safety,
improved navigation and enhanced communication while driving.
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b) Everywhere in the world, fuel is becoming more expensive.
Emission standards are becoming more stringent. We offer drive
systems that use less and less fuel. In addition, we are doing an
even better job of removing nitrogen oxides from exhaust fumes
and are making cars cleaner in this way.
c) For some time now, we have been endowing cars with human
senses. We use our sensors to do this.
They hear the crash and trigger the airbag.
They feel when the car gets out of control and stabilize it.
They taste the composition of the gasoline mixture and smell the
exhaust fumes, in order to regulate the values for both of these.
Of late, cars can even have 3D vision. This means: With the help
of our stereo camera, they recognize how far away obstacles in
the vehicle environment are and can thus respond to them more
quickly.
They can see lane markings and other vehicles in their vicinity, so
they navigate roadworks more safely.
They recognize pedestrians, allowing the vehicle to take action
early enough to avoid a possible collision. Because they make use
of both camera and radar technology to do this, they react even
faster and more safely.
d) Our first-class tires and tire pressure monitoring systems make for
shorter braking distances and lower fuel consumption with
passenger cars and trucks. What is more, our tires are perennial
test winners in every season. They offer premium quality you can
rely on.
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In addition, our ContiTech Division offers a number of solutions that
help not only the auto industry to achieve product weight reductions
and consequently energy savings, too. Our lighter conveyor belts of
the kind used in raw material extraction represent one example of
this. They are sometimes longer than 100 kilometers and weigh 30-45
percent less than competing products thanks to our technology. They
significantly reduce the drive energy required.
You can see from all of this: Your Continental is at work on sustainable
solutions for the mobility of the future. With Continental, the future starts
earlier.
The examples cited clearly illustrate why we are able to grow more
quickly than others. We have found our track to success. Especially the
past years have demonstrated that in no uncertain manner.
1. In 2012, your Continental posted a record year – despite
significantly lower demand for cars, tires and industrial
goods in Europe, and especially in Southern Europe.
2. Your Continental even realized higher sales and
earnings than expected.
3. Sooner than planned, your Continental has given itself
more room to maneuver financially.
In other words: Your Continental has never been so successful before in
its 142 years of company history!
On behalf of the entire Executive Board, I would like to express heartfelt
thanks to all of our employees around the world for this excellent
achievement.
Dear members of the Continental team: You did a super job in 2012!
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Our thanks extend beyond this to all of our business partners!
I am, moreover, convinced that in the past year, not only our product
successes and services but also our performance on the stock market
pleased you, our esteemed shareholders.
In September 2012, we managed to return to the DAX. Our share price
performed most gratifyingly throughout the year. It made gains of over 80
percent, making us the DAX company with the strongest share price
gain.
It can, therefore, quite rightly be said: The money you invested in
Continental shares paid off quite handsomely in the past year.


We generated a profit of just under 1.9 billion euros in 2012.
That works out to €9.42 per share. In 2011, the figure was
€6.21.



On this basis, we want to propose to you today the
distribution of a dividend of €2.25 per share for the 2012
fiscal year. That represents an increase of 50 percent over
last year.



As in the previous year, the dividend payout ratio – i.e. the
share of the result that we are paying as a dividend –
amounts to around 24 percent relative to the net income
attributable to the shareholders.
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Continuity of this caliber is important to us, because it is on equal footing
with our development. Again in 2012, your global Continental team
became – step by step – more productive. That can be seen in the
financial strength additionally acquired:


We targeted a net financial debt of less than €6.5 billion at
the end of 2012. In effect, it was €5.3 billion as of
December 31, 2012.
We have thus exceeded our goal by significantly more than
€1 billion!



We had resolved to achieve a gearing ratio of less than 70
percent for the end of 2012. The aim was to reduce it to less
than 60 percent in the medium term. In fact, the gearing ratio
was already 58 percent at the end of 2012.
So, here as well, the goal was realized ahead of schedule.



We wanted to achieve an equity ratio of 30 to 35 percent in
the medium term.
At the end of 2012, the equity ratio was 33.5 percent – we
were thus in mid-target range far earlier than planned!



With less debt and more profit, we are even more attractive
for investors. On the basis of Continental's stand-alone key
figures, the rating agencies Standard & Poor’s (S&P) and
Moody’s already certified us last year as a good investment.
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What is more, already at the end of January 2013, we favorably
refinanced our bank loans not originally due until next year. In other
words, we achieved this well ahead of schedule. Overall, we can
therefore affirm:
Your Continental has returned to its former strength and found its
way back to new growth opportunities.
This means we are now again in a position to bolster our growth via a
step-up in acquisitions. We want to set about this particularly outside of
the automotive industry. Our aim is to reduce our dependency on the
fluctuating business demand in the automotive industry.
Last year, we made targeted progress in this area. ContiTech, in
particular, made use of its opportunity for acquisitions. For example, in
August 2012, it took over the automotive air conditioning lines arm of the
U.S.-based Parker Hannifin Corporation. It has thus strengthened its
position in North America and Asia. This was one of the largest
acquisitions to date in ContiTech's company history.
In addition, ContiTech buttressed its conveyor belt business and acquired
a hose factory in Turkey, where we produce more than 1,000 largediameter hoses annually for the hydraulic engineering and mining sectors
as well as for other industries. We expect attractive returns from these
products.
But what we are most pleased about: We are increasingly gaining the
confidence of more and more customers.
In 2012 alone, we received orders worth record amounts from our
customers in the automotive industry, totaling around €25 billion
calculated over the product service life. That is a first in the company's
history! And we will once again do everything we can to justify this high
level of trust.
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Confident despite an expectedly weak first quarter in Europe
All this gives us grounds for confidence – despite, as anticipated, a
weaker take-off for the European automobile market in 2013. Whether
the economy has already bottomed out remains to be seen in the coming
months. In our view, demand for cars will bounce back in Europe only
over the medium term.
A couple of other negative factors weighed down on the start into the
new fiscal year:


The lower number of workdays in comparison to the first
quarter of 2012 has led to a correspondingly level of
production and sales.



The long winter in Europe has additionally impacted our
passenger tire replacement business. The seasonal change
from winter to summer tires was much later than usual. As a
result, retail summer tire sales have shifted almost
completely to April and the following months.

The bottom line is that tire business sales lagged around six percent
behind the comparable quarter of the previous year.
As a result, in the first quarter, Continental Corporation’s sales fell 3.4
percent year-on-year. This left us slightly below our projected level.
Please note here: The first quarter of 2012 was one of the best in our
company's history. At the moment, therefore, we are comparing
ourselves against a very high baseline. Sales of around €8 billion,
adjusted EBIT of €800 million and a profit margin of over 10% can thus
be viewed incontestably as another good performance.
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In comparison with 2012, our business will again improve slightly in the
second quarter of 2013 as a result of the circumstances described
above: Production and sales should rise again. And, as expected, the tire
business is now moving in a higher gear to the catch-up effects already
addressed.
In 2012, we partook of the growth in North and South America as well as
in Asia, and particularly in China. We thus came close to offsetting the
recession in parts of Europe. What is more, the price pressure on the raw
materials front abated in 2012. In our view, the impact of both of these
factors is still being felt.

Outlook for 2013 confirmed – Risks for Europe
For the current year, our expectations are therefore as follows:


The market in Europe will remain weak but become
increasingly stable; North America will grow, albeit less
dynamically than in 2012. We continue to see good growth in
Asia, with China as the powerhouse.



Global production of vehicles with a gross weight of up to six
tons is likely to increase only slightly from around 81 million
units in 2012 to around 83 million units this year.



Despite all the vagaries of business, we are targeting sales
growth of around 5 percent to over €34 billion in 2013.



The adjusted sales margin should again be above 10
percent.



We intend to further reduce our indebtedness, despite the
higher dividend.
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We continue to see the European economy in considerable jeopardy.
Indeed, the desperately needed structural reforms are slow in coming.
Without growth, the member states will not be able to get out of debt.
Without a competitive industry, however, there will be no growth. For that
reason, bold reforms must be quickly and effectively initiated now to bring
about a sustained improvement in the competitiveness of European
business.
Regrettably, such reforms are moving along much too slowly. Instead we
are engaging in discussions of fairness and redistribution – in Germany,
in particular, and elsewhere. This is not making us any more competitive.
It is now essential to look to America and Asia. These economies are
inexorably increasing in strength. They are all making great progress
now, while here on our home market, things are not going anywhere fast.
The U.S. economy will soon be using its own gas deposits to an even
greater extent than before. This means that by comparison, its industry
will have to pay much less for energy and power than its European
competitors. Already today, the energy prices there are lower than ours,
which will also continue to rise due to local energy policies, particularly in
Germany. There are thus increasing opportunities in America to reestablish industrial production on a much stronger footing.
Specifically, this means: In the long haul, jobs will be relocated there. The
question is: From where? Europe is especially at risk in this regard. Asia
will be affected to a much lesser extent. Indeed, there are hundreds of
millions of people there willing to work extremely hard for a higher level of
affluence. And many of these countries are meanwhile themselves up to
exporting their technologies. They are working at it briskly, diligently and
with a vibrant willingness to embrace change.
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This makes cheap energy and rapid adaptation the key competitive
advantages our rivals in America and Asia enjoy. We are becoming more
expensive, while our American and Asian competitors are becoming
cheaper and cheaper. This lopsided race is already well underway. So
we have to ask ourselves: How can we, as a German industry, remain in
the race?
Let me make one thing perfectly clear: We, too, are in favor of an energy
turnaround. We, too, are in favor of sustainable ways of generating
electricity. But we are concerned about skyrocketing electricity prices in
Germany that we are no longer able to offset. Here an overarching,
European-wide strategy is urgently needed.
In Germany and Europe we definitely have to catch up if we are not to
count among the losers! Three steps are especially important:
 Firstly, it is imperative that we keep industrial jobs in Europe and
Germany to the extent possible To do this, we must become even
more flexible in our sector as well and be capable at all times of
adapting at the highest level.
 Secondly, we must make our industries in Europe and Germany
as competitive as at all possible. If you're not playing in the global
Champions League, you are headed for a second-rate existence
and, sooner or later, will find yourself out of the running
completely!
 Thirdly, we must finally get out of the locker room and immediately
get our pending structural reforms going in Europe. In Germany,
too, we have no time to rest on past laurels.
Representative of an industrial enterprise that ranks at the top of
global competition, I therefore encourage Europe's political leaders to:
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Definitely stick to the reforms already agreed upon and push
needed new ones through!

 Help to make or keep European industry competitive.
 Take intelligent and sustainable measures that can help reduce
the sovereign debt that has piled up. Indeed, lower levels of debt
and

greater

competitiveness

mean

affluence

for

future

generations. By the way, this is at the same time the basic
condition for creating more fairness – particularly for young
people.
If Europe does not stick together now, if we do not more vigorously face
up to competition with China and North America, then European unity will
crumble and Europe will run the risk of slipping into economic and
political insignificance.

Seven strategic dimensions
Of course, appealing to political leaders and central banks to see to
establishment of better framework conditions is not enough. As
enterprises, we must make our own substantial contribution.
In the past few years, we at Continental have, therefore, focused on the
further development of our business model. It will help us successfully
survive on the global market over the long run. We have, moreover,
launched ambitious programs for a step-up in investments and
innovations. In a word: We have mobilized all available resources in
order to prepare ourselves for the huge and acute challenges.
Our

newly

overhauled

corporate

strategy

encompasses

seven

dimensions, which I briefly introduced to you at this venue last year. For
the coming years, we have, in the meantime, set ourselves the following
concrete goals:
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1. Appreciation in value – sustainable increase in the company's
value for everyone playing a part in our success.
By 2015, we intend to boost to 20 percent the return on fixed
operating capital.

2. Regional sales balance – a globally balanced distribution of
sales
Over time, we want to increase the share of corporate sales on
Asian markets from 18 percent at present to over 30 percent. At
the same time, we intend to maintain a proportion of sales of at
least 25 percent on the North and South American markets. A
sales distribution of this kind would better reflect the market
volumes already visible today.

3. Top market position – place among the three leading
suppliers in all relevant markets
Take the example of passenger tires. We are investing rather
heavily in this area: over one billion euros additionally flowing into
the development and expansion of production capacity in Asia,
Russia, Brazil and the USA. Over time we want to distribute our
global equity interests more evenly. We want, therefore, to achieve
above-average growth particularly in the regions outside of
Europe.

4. In the market for the market – high degree of local content
In all sectors of business, our stated goal is to develop, market
and produce a high proportion of our solutions locally in the
relevant markets.
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The situation is somewhat different for our tire business: For
reasons of efficiency, we have concentrated development of new
tire models in Hanover.
5. Well-rounded

customer

portfolio

–

balance

between

automotive and other industries
We want to be less vulnerable to the usual fluctuations on
automotive markets. To achieve this, we are striving for a
balanced distribution of sales between automakers, on the one
hand, and industrial clients and end-consumers, on the other.
Today, the proportion of sales to industrial customers and endconsumers stands at around 28 percent. This proportion should
shift in the direction of 40 percent by 2020. This is a very
ambitious target. We will only be able to achieve it with a build-up
in targeted areas, and thus by means of acquisitions.

6. Technological balance – combination of established solutions
and pioneering technologies
In the automotive industry, as well, the lifespan of technical
solutions is getting shorter all the time. We are, therefore,
constantly preparing new developments and pioneering functions
for the cars of tomorrow. For all areas of business, our goal is a
constant stream of new product innovations intended not only to
replace products discontinued over time but also to top them.
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7. People filled with enthusiasm – in an inspiring culture
People are inspired by people, not by organizations. Sustained
success and future viability are rooted in our culture of values and
the contributions made by each individual employee.
The situation, nonetheless, is as follows: As a result of our organic
growth and the acquisition of companies, the number of our
employees has more than doubled just in the past six years.
Acquisitions have added around 70 companies in over ten years’
time. That means 70 different cultures.
In the meantime, we have, therefore, initiated a process of
common cultural development. In this way, we intend to
strengthen the identity of everyone who works for us. They should
all feel: we are "one Continental". We all share four common
values: Trust, Passion to Win, Freedom to Act (in the sense of
entrepreneurial freedom) and For One Another.
We are convinced that this foundation will allow the diversity and
the full potential of our talent to be more effective worldwide. That
is a prerequisite for our long-term ability to innovate and our future
viability.
Let me make one thing perfectly clear: We are just getting started
here. But we are stepping up the pace. We assist people in
continuously developing onward. In the company, we are creating
an atmosphere in which peak performance continues to thrive and
proves exhilarating. Above all, we are raising the awareness of our
executives for how important mixed talent teams and mutual
respect are at this point. We use global employee surveys to
measure our progress here at all levels of the company.
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We can, therefore, already say at this time that our cultural
development is being met with widespread acceptance and much
support in the factories and offices.
We want to give people more opportunities to develop, irrespective
of gender, origin or education. This course will require a great deal
of patience. We are aware of that. But it is our firm conviction that
this will be more successful in the long run than any kind of
artificial regulation.
Our goal is: To be regarded as one of the most popular employers
in the markets that are important for us.
In Germany, for example, we are currently ranked 11th among
engineers and scientists. Just a few years ago we still placed
somewhere between 35th and 50th. We recently jumped to fourth
place standing in Romania. Around 3,500 of our engineers are
working there. Especially in countries such as these, we are on the
lookout every year for hundreds of engineers to provide fresh
blood for our development centers. Even in China, we are now
ranked among the 100 most popular employers for engineers –
even though we still generally lack a high profile there.

Bold Investment Program Underway
For a year now, we have been putting our strategy into practice with a
bold investment program. In the current year, we shall maintain a level
comparable to that of the previous year, when we spent around €2 billion.


Current projects include, for example, our new passenger and light
truck tire plants in Sumter, South Carolina, in the U.S, and Kaluga,
Russia, and expansion of passenger and light truck tire capacity in
Hefei, China, and Camaҫari, Brazil.
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A new ContiTech plant for lines employed in automotive air
conditioning and power steering systems is likewise being set up
in Kaluga. To this will be added a new factory in Brazil for the
manufacture of hoses for the oil-producing industry.



Just recently, we at ContiTech have opened a new research and
development center in China. In future, Changshu is to give birth
to innovative products in the areas of suspension and vibration
control technology – in close collaboration with numerous
customers like Shanghai Volkswagen, Geely, Great Wall Motor
Company, General Motors and Qoros.



Our Powertrain colleagues are investing in a new production
facility for engine control units and components for fuel feed and
injection systems - likewise in Kaluga.



In February of this year, our Chassis and Safety Division opened a
new think tank for driver assist systems in Ulm, Germany. New
radar, infrared and camera technologies, as well as sophisticated
hardware and software, will originate here. In addition, the division
has acquired ASL, a high-end software company based in
England.



Our new research and development center for automotive
electronics in Singapore is also part of the investment program.

We have been able to realize all these investments thanks not least to
the support of the members of our Supervisory Board. They have
encouraged us to rigorously pursue our path to success. On behalf of the
entire Executive Board, I should like to express my special thanks to
them.
We have complete understanding for the termination of the investment
agreement by Schaeffler, our anchor shareholder, announced two days
ago.
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Our conviction tells us that this formal step will not impact on the very
well functioning, pragmatic and goal-oriented co-operation to date
between Continental und Schaeffler. Going forward, the Executive Board
of Continental AG remains as committed as in the past to safeguarding in
equal measure the interests of all shareholders. All along this has been
the case, for example, in drafting agreements with banks and other
capital lenders. We are delighted that our anchor shareholder has
explicitly paid tribute to the successes and achievements realized by
Continental, and thus by its Executive Board and employees, in the past
four years.

Eyes on the future: in vigorous pursuit of innovation
With that, I now come to the innovations with which we are preparing our
future success.
Our roughly 21,000 engineers are working intensively on a clean car that
consumes less fuel and emits fewer exhaust gases. In addition, they are
working on future topics like e-mobility and automated driving.
 The Powertrain division deals with drive technology. Direct
injection and turbo chargers are critical solutions. In this way,
we are helping to further reduce consumption and engine
emissions. We estimate that added potential savings range as
high as 25 percent for gasoline engines and between 15 and 20
percent for diesel engines. Our contributions help automakers
meet the E.U.’s stringent future emission standards.
 The Interior and Chassis & Safety divisions are paving the way for
automated driving. Automated driving will become increasingly
significant. We are helping to increase the safety of cars. In so
doing, we are contributing to reduced fuel consumption and
enhanced comfort.
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Why safer? Because a vehicle operating in automated mode can
react more quickly than a driver in critical situations. A car does
not, after all, get distracted.
Why more efficient? Thanks to real-time data on weather, traffic
flow and topography, automated vehicles can drive more
preemptively than a human being ever could. That enables the car
to save precious fuel.
Why more comfortable? Because we are providing relief for
drivers and passengers, giving them precious time and room to
maneuver as needed.
As a systems supplier, we are ideally positioned for this
development and have already worked out a concrete roadmap:
By 2016, there will be assistance functions for driving at up to
around 30 kilometers an hour. The driving responsibility here
remains completely with the driver. But the vehicle takes some of
the pressure off of drivers – in stop-and-go traffic on congested
roads, for instance. The driver can relax a little, intervening when
necessary. We call this semi-automated driving.
By 2020, something similar will already be possible for speeds of
up to 80 kilometers an hour. We call that highly automated driving.
In slow-moving expressway driving, motorists can let the car take
over at times, thereby making their trip more relaxing. Drivers can
then devote attention to other activities, such as reading the latest
headlines on the Internet.
By 2025, even fully automated driving will be ready for series
production – including at higher speeds of up to around 130
kilometers an hour and over longer distances.
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If so desired, a driver can go from Hanover to Munich, for
example, with the vehicle in fully automated mode for long
stretches of the way. Nearly the whole time on the road can then
be used for other things. Of course, the car is in automated mode
only when the driver wants it to be. He or she can resume active
control over the vehicle at any time. By the way, in December
2012, we became the very first automotive supplier to receive
authorization for tests of this nature on public roads in the U.S.
state of Nevada.
Our advantage here: The solutions we use for automated driving
either have already been applied a million times over or are just
about to go into series production. In this way, progress makes it
to the road faster!
Our present assist systems therefore already offer some of the
functions needed for automated driving. In the medium term we
will achieve sales of around one billion euros a year with these
systems. Added to that are the new generations of field of vision
displays. These systems project relevant information into the
driver's line of vision.
Eyes on the road and important warnings in view on the
windshield: That means fewer distractions for the driver – and thus
a wider margin of safety.
 Alongside automated driving, we are also advancing the
development of e-mobility. It’s nothing new to any of you: The
initial euphoria in this area has clearly died down in the meantime.
That comes as no surprise to us. We believe, rather, that all those
involved have now become a bit more realistic. And so our vision
remains firmly geared to our long-term path to innovation. We
want to be a systems provider here.
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 For this reason we are working together with SK Innovation in
South Korea: The joint venture founded in the meantime, SK
Continental E-motion, has headquarters in Singapore and
operative units in Berlin and South Korea. It will develop and
produce top-quality lithium-ion battery systems for automotive
applications.
We are sticking to our known forecast: By around 2025, all-electric
vehicles will come down in price to a level that makes them
attractive for more than just premium customers.

New brand image: The Future in Motion
Ladies and Gentlemen,
You see that electronics are making ever deeper inroads into cars.
Hardly a single vehicle function remains unaffected. And so electronics
are quickly coming to account for an ever larger share of a car’s value.
We are, therefore, growing with automotive electronics more strongly
than the general market.
For all that you can recognize: Your Continental has long since evolved
from a pure tiremaker to a technology company. Our main areas here are
electronics for the automotive industry, tires and products made of rubber
and plastic.
You have, no doubt, likewise already noticed our redesigned logo. The
revamped, more contemporary, fresh design represents the positioning
of the Corporation. The message it projects is this: Our technological
solutions are helping people enrich the quality of their lives through
mobility and structure their living space in a sustainable way.
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We are changing. But our ambition remains the same: We are faster than
our competitors at creating fascinating solutions and at getting products
into mass production in reliable, first-class quality. The combination of
these elements produces the strong Continental brand that has been
inspiring our customers in industry and automotive engineering for over
140 years.
The brand is our commitment; it is the yardstick every one of us is
measured with every day.
Our success in the past months makes us all the more determined to
continue along the path we have taken.
Your trust is what drives us. Please continue to support us on our
trajectory to success!
We are looking forward to together continuing on the next leg of the
journey.
And we give you our pledge to put all our efforts into the success of your
Continental!

